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In this paper, I will examine the relationship between patience level and 

investment decisions: how patience level affects the investment decisions. 

In order to narrow the topic, I mainly focus on the students who come from 

the Ohio State University. Firstly I find five academic papers and analysis 

their thesis. In my research, I would like to talk the assumption and results 

of these two surveys and revise the one that is not relatively reasonable. In 

addition, I am going to relate my paper to the content that I learn in class. 
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Introduction 

    In today’s competitive society, patience becomes a scarcity for many people. 

According to a new study by researchers (Murphy, 2012), it only takes people two 

seconds to catch up the video without giving up watching it. After two seconds of video 

not loading, the video viewers start to leave. Every second that are needed to load, 

approximately six percent of viewer begin to give up. After around five seconds, twenty 

percent of the people who are going to watch the video now choose to not to watch it. 
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How patience level influences people’s lives? This paper explores the how patience level 

effect the investment decisions in the Ohio State University Firstly, I found five academic 

papers about patience that will influence difference aspects. Then I will talk about my 

assumptions and surveys about people’s patience and point the improper assumption to 

improve it. 

    1) First one is tests whether risk aversion and impatience are related to cognitive. 

The measure of impatience involved making trade-offs between payments available 

immediately of payments available in one year. The paper shows that they used paid 

experiments to measure the impatience and willingness to take risk, explaining the types 

of choice and how payment would works. In the end, Dohmen et al (2010) conclude that 

individuals with high cognitive ability are significantly more willing to take risk and have 

more patience over a yearlong time in their experiments. 2) Second paper is about 

impatience and equilibrium indeterminacy. First at all, the paper extends the Ramsey-

Cass Koopmans model and then present two various model. In the end, the paper gets the 

conclusion that individual time preference is socially determined, in that it depends on 

some aggregate economic variables (Meng 2005). 3) The third paper talks about 

diminishing impatience and the certainty effect. It presents an alternative perspective on 

diminishing patience. In section one, the author provides the motivating example to show 

uncertain future might diminish impatience. Section two set up a utility functions for 

experimental environment, including characteristics, conditions and discussions. In the 

end, the Halevy (2008) concludes that the diminishing impatience results from the 

distinction between present and future. 4) The author Cadena and Keys (2015) in their 



paper, Human capital and lifetime costs of impatience, states they examine the role of 

impatience in the investment decision in their lifetime using the data from NLSY and 

tracking the labor market consequence of investment differences. In addition, the paper 

focuses on the college dropout decision to help interpret the impatience level. In the end, 

they conclude that more impatient people more likely to invest in dramatically 

inconsistent way. 5) The last academic paper talks about the relationship patience and 

credit behavior. It tests whether heterogeneity of time preference can explain people’s 

credit behavior. Firstly, it presents conceptual consideration regarding impatience and 

credit behavior. And then, paper discusses the field experiment and methodology. Final, 

Meier and Sprenger (2007) conclude that individual who has less patience have lower 

credit score and higher default rates. 

   Unlike the five papers, my paper is about patience levels and investment decisions in 

OSU. I did the survey in the Ohio State University and examine the patience level of OSU 

students. The following I will talk about two assumptions in my research related two 

conditional experiments and will point out the unreasonable assumption. 

Basic Result 

In order to explore whether OSU student patience level affect their investment 

decision, I did two experiments using survey method. Firstly, I made the assumptions 

and design the survey, and then I collected survey information and made comparisons. 

Final I gave the conclusions. Because the limitation of the research, I cannot do survey 

with all of OSU students, so I just use a small part of students to represent to OSU 

students. 



The first one is about patience and shipment choice. I created several questions what 

item they purchase online retailers and how those products would determine if they chose 

to spend more money on faster shipping or be patient and save money by choosing the 

free shipping option. Then I made assumptions that choosing shipment type depends on 

the item they purchase and how big the need is for it. 1) People who use next day delivery 

are willing to pay more to satisfy their need sooner, thus having less patience. 2) Those 

who purchase an item and use standard delivery are patient enough to wait and are not 

willing to pay extra. You can see the delivery graph (figure 1). I concluded that most 

people would choose to select the standard delivery and not willing to pay extra for the 

fast one.  

Another test is patience level and lengths of videos’ advertisement. Also we do the 

survey about the advertisements in the video to determine whether people watch the video 

depend on the length of the advertisement time and whether they will pay extra money to 

remove advertisement. Then I made assumptions that 1) if advertisement is too long then 

viewers will give up to watch the video. 2) Most people will pay for to remove 

advertisement. The figure 2 shows my survey result that 40% people watch videos depend 

on the lengths of the advertisement and more than half people are not willing to watch 

the video with more than one minutes. Furthermore, amount 80% people can accept the 

advertisement below 30s. However, about 20% choose to pay extra for removing 

advertisement.  

Summing up, People who are more patient tend to be able to watch an advertisement 

that is a minute or less in length and would not pay to remove the ads. They are also 



willing to choose a slower delivery option that will save them money when shopping 

online. By contracts, People who are less patient tend to not watch a video at all if the 

advertisement is too long and are willing to pay extra money for a faster delivery while 

shopping online. In the end, I related people’s patience level to indifference curve. 

According the figure 3, the indifference curve for patience people is steeper and for less 

patience is flatter. Therefore, the point that indifference curve crosses with budget line is 

different and optimal choice is not same at different condition.  

Extensions 

I think the first assumptions is not that reasonable. We cannot said that people 

with choosing fast shipment must be less patience because maybe the things they buy 

online is required quickly. I think I should design the survey for difference conditions: 

one is that people buy things that are not for urgent uses. Other is for urgent that might 

be used for next several days. So I design another survey. I made a new assumption: for 

the urgent good that must be used in next several days, people are willing to pay for the 

two-day delivery shipment. After I collected the survey, I found that around 83 % 

people accepted the two-day shipping for the goods that will be used recently. By 

contract, for the goods that are not for urgent uses, 85% people prefer to choose 

standard delivery. Therefore, the data reveal that most people have the patience in their 

decisions. In the future  

Takeaway 

I have almost finished this economics course. Remind of the beginning of this 

semester, I was very nervous about this course. I thought that I would learn so many 



things and remember them. However after I had attended this class several times, I 

found that I really enjoyed this course maybe because of the way teacher taught. During 

this period, I began to “think about” economics instead of remembering knowledge. 

During the spring break, I went to Los Angeles and visited Universal Studio. In the 

afternoon, I took the 3D ride about Minion Mayhem. After we finished the ride, there 

was a shop about the Minions. It is a good method to sell the products because when 

people finished taking ride, they might be interested in the goods that related to the 

theme they had played. This is because we attached emotional utility to the products. In 

my future, due to the effect of this course, I will think about in the economic ways. 
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FIGURE 1. CHOICE OF SHIPMENT 

Notes: more than 80% people usually use slower (standard) delivery and more than 70% people won’t pay extra money for 

delivery. 
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FIGURE 2. ADVERTISEMENTS OF VIDEO 

Notes: 40% people watch videos depend on the lengths of the advertisement and more than half people are not willing to watch the 

video with more than one minute.  

 

 

 

 

 

 



 

FIGURE 3. INDIFFERENCE CURVE 

Notes: or patience people is steeper and for less patience is flatter, so optimal choice is not same at different condition. 
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